
Festival DecorationsFestival Decorations

Grey CupGrey Cup



The Grey Cup is more than just a football game.

The Grey Cup is the most watched annual sporting event on Canadian Televison.

The 2004 Grey Cup will generate over $49M industry output  in tourism, retail and hospitality 
sectors.

Other revenue opportunities will account for over $33M

- Transportation $10M

- Accommodations $8M

- Food and Beverage $6M

- Other Retail $5M

- Other Attractions $4M

The Grey Cup is a 5 Day Event targeting over 135,000 people

52,000 people will attend the game itself.

The game day audience breakdown is as follows:

Ottawa Region  20,000

Ontario (excluding Ottawa)  10,000

Montreal and Western Quebec  13,000

All other Canadian Cities  9,000

Over 1000 volunteers are required to assist with event logistics.





50’ Festival Pennant Strings

  $1500.00 - 10 sets   $1375.00 - 9  sets   $1240.00 - 8  sets   $1120.00 - 7 sets   $990.00 - 6 sets

  $850.00 - 5 sets   $710.00 - 4 sets $555.00 - 3 sets   $385.00 - 2 sets $200.00 - 1 set



4”x6” Festival Window Stickers
  $240.00 - 100 units   $225.00 - 90 units   $210.00 - 80 units   $190.00 - 70 units   $170.00 - 60 units

  $150.00 - 50 units   $130.00 - 40 units $105.00 - 30 units   $80.00 - 20 units $50.00 - 10 units



A Chance to win 2 CFL Fantasy Experience TicketsA Chance to win 2 CFL Fantasy Experience Tickets



Outdoor Grey Cup 
Festival Banners

nn Grey Cup Festival Banner along with your logo.Grey Cup Festival Banner along with your logo.
nn Single or double sidedSingle or double sided
nn $10/sqaure foot per side.$10/sqaure foot per side.
nn Installation additional and by Quotation.Installation additional and by Quotation.
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